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Building a portfolio, collaborating with other creatives, and industry networking

are all key aspects to maintain as a creative, no matter what field you are in.

In this guide we will go over key aspects of a portfolio, how to collaborate

successfully with other creatives, and the benefits of networking in the creative

fields.

Introduction

Updating your portfolio
Whether you're a seasoned professional or just starting your creative journey,

having an up-to-date and concise portfolio is essential for showcasing your

skills, experience, and unique talents. It allows you to highlight your best work,

demonstrating your skills, creativity, and proficiency in your chosen field.

Clearly define the purpose of your

portfolio. Is it to land clients, showcase

your skills for job applications, or to attract

potential  collaborators? Understanding

your goal will guide your portfolio

creation. You can have multiple portfolios

to suit different needs.

1.

2. Quality over quantity: Choose a selection of

your absolute best work that aligns with

your goals. Aim for diversity to demonstrate

a range of skills and styles. Don’t show too

much of the same project - select the best

one of two examples.  If your work is purely

visual, ensure it flows and tells a story

throughout rather than just putting images

in any order.



3.

4.

Spend time working on the presentation of your portfolio,

whether it is online via a website, via a digital presentation or in

print. Pay attention to the design and layout of your portfolio.

Use high-quality images only, and ensure the overall

presentation is visually appealing. If it is a digital portfolio or

web link, is it optimised for both desktop and mobile. Second

opinions are always useful, ask friends for a review and feedback.

Remember to include contact information! Make it easy for

potential clients or collaborators to reach you. Include your

professional email, social media links, website and any other

relevant contact information.

5. Include client testimonials or references.  Positive feedback

adds credibility to your work. Don’t be afraid to ask for feedback

whenever you have worked with someone, be it a client or a

collaboration.

6. Regularly update your portfolio to include your latest and best

work. An outdated portfolio might not accurately represent your

current skill level.

Less is More
Your portfolio is a constantly evolving

reflection of your best work. Regular reviews

are important, and do not be afraid to be

selective!



Find creatives whose work aligns with your own, be it similar styles,

message, or audience. Social media is a great tool for this where you can

find local creatives and browse their work. 

Introduce yourself via email or social media messaging, be clear, concise

and polite in your opening message: introduce yourself and express your

admiration of their work and your interest in collaborating.

Offer value by highlighting your own skills and talent and what you will

bring to the collaboration - show some examples of what you have

worked on before.

Confirm details of the collaborative project: for example if it’s a

photoshoot ensure that it is agreed beforehand how many images you will

receive and that they will be of high standard.

Teamwork
In a true collaborative project,

everyone involved should be

getting results they will be able

to show in their portfolio. Make

sure you are collaborating with

people who truly align with your

style.

1.

2.

3.

4. 

Collaborating with other creatives



Be professional in your communication before, during and after the

collaboration, and conduct yourself in the same manner as if it were a

paid job. First impressions mean a lot and so does making a good

impression in front of your industry peers.

Ask for testimonials or references after the project. These are valuable to

be able to pass on to future clients and to showcase on your website and

social media. And remember it works both ways - make sure you leave

everyone else in the team a testimonial or reference too.

5.

6.

The importance of networking
Whether you're an artist, writer, musician, designer, model, photographer, or

involved in any other creative endeavor, building and maintaining a strong

network can significantly impact your career and personal development. 

Potential collaborations with other creatives. Networking allows

you to connect with professionals from diverse fields.

Collaborating with individuals from different creative disciplines

can lead to innovative and unique projects. You never know who

you will meet at an event so it is important to be open minded -

you never know where paths may lead!

1.

Inspiration can come from shared ideas and interacting with a

network of creatives exposes you to a variety of perspectives and

ideas. Being around other creatives can spark inspiration for your

own work. 

2.

Building relationships with more experienced creatives provides

valuable insights and will help you navigate your career path

more effectively.  Look for events which have guest speakers on

topics that may provide you with valuable knowledge and

inspiration for your personal and professional growth.

3.



Increase your visibility by attending events,  interacting and engaging

with other creatives on social media, and actively participating in

discussions to build a strong presence both in person and online.

Positive interactions within your network contribute to a positive

reputation. Word-of-mouth recommendations often play a significant

role in the creative industries.

Remember, networking is not

just about what others can do

for you, but also about how you

can contribute to a supportive

and collaborative creative

community.

Community

4.

Stay informed by attending workshops, conferences, and meetups where

you may hear about the latest developments in your field.  Utilise online

platforms too, by engaging in online forums, social media groups, and

platforms specific to your creative niche. Online spaces are there to help

you build connections beyond geographical boundaries.

5.

Surrounding yourself with motivated and passionate individuals can boost

your own motivation and commitment to your creative pursuits. The

creative journey can be challenging and difficult to navigate, so having a

network of like-minded individuals is important for keeping up to date

with what’s going on in field and provides emotional support. Sharing

experiences, challenges, and successes with your peers is a valuable tool.

6.



Thank you!

Conclusion and Next Steps
I hope you have enjoyed this guide and found it useful! I

will be producing more issues of The Creatives Guide all

focussed on different topics and advice. These will be found

on my website and social media accounts listed below, and

within my magazine Violet Light Magazine.

Feel free to follow my networking group Birmingham

Creatives on Facebook and Instagram too which are open to

all creatives.

All the best with your creative journeys!

Instagram Accounts: 

@hollyalexanderphotographer

@holly.alexanderpriest

@birminghamcreativesuk

@violetlightmag

Website:

info@hollyalexander.co.uk


